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2. Purpose of the study 
3. Background: From 1.0 Online Press Rooms to 2.0 Social Media News Rooms 
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4. Research Methodology 
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Table 1. Presentation of Information Resources 
Category Type of Resources Tools 
Presentation of 
Information 
Resources 
Expositive 
Texts Releases, backgrounders, etc. 
Images Images, Pictures, Graphics 
Audiovisual 
Audios 
Videos 
Interactive  
Hyper-Textual Links  
Participative Interactive Charts, Virtual Visits 
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Table 2. Contact and Interaction Systems 
Categories  Type of Tool Tools 
Contact and 
Interaction Systems 
Offline Resources 
Postal Address 
Phone Numbers 
Fax Numbers 
Others 
Online 
Resources 
Passive Contact Resources 
(‘pull’) 
E-mail 
Voice IP (Skype, Viber, etc.) 
Message Platforms 
Information Request Forms 
Proactive Contact Resources 
(‘push’) 
Subscription to Newsletter 
Content Syndication (RSS, 
Atom, etc.) 
Interactive Contact Resources 
(‘pull/push’) 
Chat online “live” 
Twitter 
Facebook 
Others Others 
5. Results 
5.1 Type of section 
Table 3. Type de Section 
 % 
Online Press Room 56.0 
Online News Room 26.0 
TOTAL (only 1 section) 82.0 
  
Online Press Room + Online News Room 14.0 
TOTAL (2 sections) 14.0 
  
No Section 4.0 
  
TOTAL 100 
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5.2 Characteristics of the sections 
Table 4. Name of the Section 
 Online Press Rooms Online News 
Rooms 
TOTAL 
N % N % N % 
Press 58 82.86 11 27.50 69 62.72 
Communication 7 10.00 1 2.50 8 7.27 
Communication & Press 2 2.86 1 2.50 3 2.72 
News 2 2.86 22 55.00 24 21.81 
Others 1 1.43 5 12.50 6 5.45 
TOTAL 70 100 40 100 110 100 
Table 5. Structure of the Section 
 Online Press Rooms Online News Rooms TOTAL 
N % N % N % 
Dedicated to the own Museum 56 80.00 36 90.00 92 83.63 
Shared with other Museums/Institutions 14 20.00 4 10.00 18 16.36 
TOTAL 70 100 40 100 110 100 
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Table 6. Language of the Sections 
 Online Press Rooms Online News Rooms TOTAL 
N % N % N % 
Local 69 98.57 40 100 109 99.00 
       
English 22 31.43 16 40.00 38 34.55 
Spanish 6 8.57 1 2.50 7 6.36 
French 1 1.43 1 2.50 2 1.81 
Others 2 2.86 1 2.50 3 2.72 
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Table 7. Location of the Section 
 Online Press Rooms Online News Rooms TOTAL 
N % N % N % 
Homepage 1 1.43 23 57.50 24 21.28 
2nd Level 54 77.14 17 42.50 71 64.54 
3rd Level 14 20.00 0 0 14 12.72 
+3rd Level 1 1.43 0 0 1 0.90 
TOTAL 70 100 40 100 110 100 
5.3 Presentation of information resources 
Table 8. Presentation of Information Resources 
Types of 
Resources 
Resources Online Press 
Rooms 
Online News 
Rooms 
TOTAL 
N % N % N % 
Expositive Press Releases / Short Texts 69 98.57 40 100 109 99.09 
Background / Long Texts 64 91.43 29 72.50 93 84.54 
Press Clippings 6 8.57 3 7.50 9 8.18 
Newsletter (available online) 3 4.29 3 7.50 6 5.45 
Images/Pictures 47 67.14 15 37.50 62 56.36 
Audio 6 8.57 0 0.00 6 5.45 
Videos 10 14.29 3 7.50 13 11.81 
Presentations (PPT, PDF, etc.) 4 5.71 2 5.00 6 5.45 
        
Interactive Links (internal/external) 29 41.43 24 60.00 53 48.18 
Interactive Resources 2 2.86 0 0.00 2 1.81 
Virtual Visits 0 0.00 0 0.00 0 0.00 
ISSN 2386-7876 – © 2017 Communication & Society 30(2), 113-129 
124 
Table 9. Location of Information Resources at the Section 
Types of 
Resources 
Resources 
TOTAL 
Inside the News 
Room or Press 
Room 
In other 
Place of the 
Museum 
Website 
(links) 
In Other 
External 
Websites of 
Social 
Platforms 
(links) 
N % N % N % N % 
Expositive Press Releases / Short 
Texts 
109 99.09 109 99.09 0 0.00 0 0.00 
Backgrounders / Long 
Texts 
93 84.54 93 84.54 0 0.00 0 0.00 
Press Clippings 9 8.18 9 8.18 0 0.00 1 0.90 
Newsletter (available 
online) 
6 5.45 6 5.45 0 0.00 0 0.00 
Images/Pictures 62 56.36 54 49.09 7 6.36 1 0.90 
Audios 6 5.45 5 4.54 0 0.00 1 0.90 
Videos 13 11.81 11 10.00 0 0.00 2 1.81 
Presentations (PPT, PDF, 
etc.) 
6 5.45 6 5.45 0 0.00 0 0.00 
          
Interactive Links (internal/external) 53 48.18 21 19.09 49 44.54 27 25.71 
Interactive Resources 2 1.81 0 0.00 2 1.81 0 0.00 
Virtual Visits 0 0.00 0 0.00 0 0.00 0 0.00 
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5.4 Contact and Interaction Systems 
Table 10. Interaction and Contact/Feedback Systems 
Types of Systems Systems Online Press 
Rooms 
Online News 
Rooms 
TOTAL 
N % N % N % 
Offline Postal Address 24 34.29 13 32.50 37 33.63 
Phone Numbers 56 80.00 17 42.50 73 66.36 
Fax 18 25.71 3 7.50 21 19.09 
Online Passive Contact Tools 
(Pull) 
E-mail 54 77.14 18 45.00 72 65.45 
Voice IP 1 1.43 0 0.00 1 0.90 
Message Platforms 0 0.00 0 0.00 0 0.00 
Information Request Forms 14 20.00 0 0.00 14 12.72 
 Proactive Contact 
Tools (Push) 
Subscription to Newsletter 15 21.43 8 20.00 23 20.90 
Content Syndication 7 10.00 12 25.92 19 17.27 
Interactive Contact 
Tools 
(Pull/Push) 
Online “live” chat 0 0.00 0 0.00 0 0.00 
Twitter 4 5.71 2 5.00 6 5.45 
Facebook 4 5.71 3 7.50 7 6.36 
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6. Conclusions and Further Research 
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